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What is Omniture?

The Omniture Suite

Measure, analyze and automate customer
interactions to optimize your business.
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So What?




Can we track....

...the views of videos on our site?
...social media?

...form abandonment?

...slow pages?




Video Tracking

Real Questions:
Can we track video views on the site?

Can we determine how much of the video they are watching?

JW Player Demo



http://developer.longtailvideo.com/contributors/nyboe/JW_API_xmpl_4-3-3-0.html

Video Tracking
Code Samples



The Results..
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The Results..

Conversions by video
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The Results..

Video Segments Viewed
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The Results..

Views by player

Video Players Report January 2010
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Social Media Tracking

Real Questions:

Can we get a historical view of buzz on terms and accounts?
Can we overlay the data to see if our marketing campaigns had
any impact on the "buzz"?

Can we find out who is talking about us, and talking about the
phrases we are interested in?



Social Media
Code Samples


http://pipes.yahoo.com/pipes/pipe.info?_id=83fc1a72cf68ba7026ac399b67751766

The Results..

Social Media Mentions by phrase

Search Term Report January 2010
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The Results..

Social Media Mention by Author

Search Term Report January 2010

JobCircle.com
idealist.org
MIVOTE
samiam60

Job.com

| I
0 20 40 60 80 100 120 140 160
B Social Media Mention

Graph Generated by SiteCatalyst using Report Acceleratorat 50 ° Fei g0 &y B

&Y Search Term by Author - so:ili:IntNil::
1. € Procurement 6,103

1. None 3 200

2. JohCircle.com 149

3. idealist.org 70

4. MIVOTE 69

5. samiame0 58




The Results..

Social Media by source

Search Term Report January 2010
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The Results..

Social Media Mentions Content
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Form Abandonment

Real Question:
Can we get a better overall picture of form abandonment?



Form Abandonment
Code Samples



The Results..
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The Results..

Number of elements in abandoned forms
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The Results..

Number of empty form elements

Elements Empty Report Sun. 31 Jan. 2010 - Sat. 6 Feb. 2010
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Page Load Times

Real Questions:
Can we track the performance of our site from a users
perspective and identify problem areas?



Page Load Times
Code Samples



The Results..

Page Load Times

Page Load Time Report February 2010
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The Results..

Slow Pages

Correlation Report February 2010
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What is next?
What else could we track?



Rudi Shumpert
nttp://twitter.com/rrs_atl
nttp://www.rudishumpert.com
rudi@rudishumpert.com
beyondwebanalytics.com

Presentation Materials will be @
http://www.rudishumpert.com/archives
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